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The 2010-2011 Fiscal Year turned out to be 

one of the best in recent memory for the 

California Lottery. For the second year in a 

row, our sales have gone up – way up. Lottery 

sales ended the year at nearly $3.44 billion, 

which represents a 13 percent increase from 

the prior fiscal year’s total of $3.04 billion.

While that’s a tremendous accomplish-

ment, the most important factor is that we 

were able to complete our annual mission to 

earn even more supplemental funds for 

California schools. We sent nearly $40 

million more to schools this year than last 

year – almost $1.13 billion in FY 2010-2011 

versus nearly $1.09 billion in FY 2009-2010.

Schools received more money thanks to  

a sales increase fueled by strong Scratchers 

and MEGA Millions sales. The MEGA 

Millions game was boosted by an award-

winning advertising campaign and  

two jackpots in excess of $300 million. 

Scratchers sales saw an enormous increase 

due to the Lottery’s ability to control how 

much money it pays out in prizes, a privilege 

granted by the signing into law Assembly 

Bill 142 by Assemblymember Mary Hayashi 

(D-Hayward) in April 2010 – a measure we 

anticipate will continue to pay dividends for 

years to come.

With increased sales and new, higher 

prize payout games on the market, there are 

more big winners than ever before. Jim 

Kitauchi, a resident of the small Central 

Valley town of Orosi, won a $32 million 

SuperLotto Plus® jackpot. Judith Tate of San 

Jose helped us celebrate our 25th anniver-

sary after her name was chosen as a $1 

million winner in our anniversary Replay 

Program drawing, meaning she won her big 

prize with an original non-winning ticket. 

But by far, our biggest winner of the year 

was John Davis of Morro Bay. He laid claim 

to a $135 million MEGA Millions® jackpot in 

August 2010.

When talking about the impact the Lottery 

has on our state, it’s easy to think about the 

schools that receive vital supplemental 

funding and the winners who experience 

those life-changing moments, but the Lottery 

also has a tremendous impact on small 

businesses all across California through 

our network of 21,000 retailers.

For instance, when John Davis won the 

MEGA Millions jackpot, Chuck Harper of 

Bottle Liquor & Deli was also a big winner. 

That’s because Lottery retailers receive a 

half of one percent of jackpot-winning 

tickets sold in their stores. So, for selling 

that winning ticket to Mr. Davis, Mr. Harper 

was presented with a check for $675,000 –  

not bad for a small business owner.

In addition to these items, the 2010-2011 

Fiscal Year was a success for the Lottery in 

other ways.

Our innovative Replay Program reached  

1 million registered users in only its second 

year, and we also surpassed 100 million 

ticket codes entered into the system. 

Players know that even if their Scratchers 

don’t win the first time around, they always 

have a second chance to win big!

We’re excited to share our achievements 

with you. We’ve come a long way in a short 

period of time. We’re proud to be able to 

provide more than a billion dollars to 

education for the 11th consecutive year,  

but we want to do more. With great new 

games, promotions, and a responsible 

business plan, the Lottery is poised to  

take sales to new highs in 2011-2012.

We will remember the 2010-2011 Fiscal 

Year as the year the California Lottery 

became the fastest-growing lottery in the 

nation. The rest of this report highlights 

our achievements. We hope you enjoy it.

Rapid Sales Growth Highlights 
Lottery’s Successful Year

The California Lottery
A Year of Successes

The California Lottery
A Year of Successes
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The following graphic breaks down how the 

Lottery spends the more than $3 billion that  

it brings in every year.

* Please note that in 2010, AB 142 changed the Lottery Act to 
require the Lottery to return at least 87% of its revenues to the 
public in prizes and public education. This allows the Lottery 
greater flexibility to increase sales and enhance our contributions 
to California's public schools and colleges by raising prize payouts. 
For more information about AB 142, go to page 5 of this report.

Financial Highlights
Sales FY 2010/2011 26 YEARS 

Scratchers® $	2,002,090,072 $	 28,581,523,588

SuperLotto Plus® $	 434,626,700 $	 24,798,601,882

MEGA Millions $	 538,552,890 $	 2,647,682,834

Fantasy 5 $	 159,635,493 $	 3,040,578,179

Daily 3 $	 130,703,959 $	 1,959,667,893

Hot Spot® $	 130,472,138 $	 4,075,929,472

Raffle $	 —	 $	 25,815,927	

Daily Derby® $	 12,995,438 $	 498,443,601

Daily 4 $	 29,501,308 $	 106,082,306

Total sales $	3,438,577,998 $	65,734,325,682

Investment proceeds from  
portfolio restructuring

$	 —	 $	 61,383,162

Total sales and proceeds  
from portfolio restructuring

$	3,438,577,998 $	65,795,708,844

* As required by law, each year an independent accounting firm audits the California Lottery’s financial 
statements. KPMG LLP conducted an independent audit of the Lottery’s annual financial statements 
and issued an unqualified opinion on those statements as of and for the fiscal year ending June 30, 
2011. The State Controller’s Office and other independent accounting firms also audit various 
aspects of the Lottery’s operations. For a copy of the audited financial statements, contact the 
California Lottery Communications Office, 700 North 10th Street, Sacramento, CA 95811. For 
comprehensive financial information about the California Lottery, log on to www.calottery.com.

Prize Expenses FY 2010/2011 26 YEARS 

Total prize expenses $	1,904,787,955 $	34,060,953,431

Administrative Expenses

Retailer compensation $	 233,571,290 $	 4,315,097,296

Direct costs $	 56,133,448 $	 1,508,244,970

Operating expenses $	 143,268,012 $	 3,036,844,085

Less bartered  
operating expenses

$	 (44,600) $	 (150,410)

Total administrative 
expenses

$	 432,928,150 $	 8,860,035,941

Revenues to Education

Operating Income to 
Education**

$	 1,086,774,903 $	 22,288,199,391

Interest income $	 1,976,999 $	 413,182,062

Administrative savings** $	 14,086,990 $	 586,520,082

Unclaimed prizes $	 25,690,477 $	 728,981,556

Other income $	 66,476 $	 9,343,164

Less bartered income $	 (44,600) $	 (150,410)

Total to education $	 1,128,551,245 $	24,026,075,845
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In 2011 the California Lottery turned 25 

years old, and as a way to say thank you to 

our customers we celebrated our birthday 

by doing what we do best – we created 

another millionaire!

In June we launched a new Scratchers 

game called Millions in Cash. This $5 game 

had 25 $1 million prizes – one for each year 

of the Lottery’s existence – and a bonus $1 

million second chance draw for non-win-

ning tickets entered into the Lottery’s 

Replay Program.

In honor of our 25th anniversary, we 

planned to hold a special second chance 

drawing around the actual date of the 

anniversary – October 3. The winner of 

that drawing would be the “surprise” 

winner of a $1 million prize.

Judith Tate, a retiree from San Jose, 

became the winner of our $1 million 

anniversary prize! Tate was informed that 

she won a prize and we told her that she 

was invited to a reception held in honor of 

all our anniversary prize winners. When she 

arrived at Ron’s Liquor store in San Jose, she 

learned that she was in fact the only winner 

and she was promptly handed a large check 

for $1 million. A party was then held at the 

retail location where she originally bought 

her non-winning ticket that turned her into a 

million dollar retiree. Tate even helped  

us cut the anniversary cake.

“I was so happy, I was elated. I felt all kinds 

of emotions,” Tate said of her experience in 

becoming the Lottery’s 1,960th millionaire 

since operations began in 1985.

But the fun didn’t stop there! Our 

anniversary celebration continued with the 

awarding of a $25,000 prize to another 

Happy 25th Birthday,  
California Lottery!

lucky player who entered her non-winning 

ticket in the Replay Program. 

Regina Aguirre of Winnetka, a self-

employed bookkeeper, was surprised when 

Lottery officials informed her how much 

she had won. Upon hearing she was the 

winner of a $25,000 prize, Aguirre said: 

“My mom says my face turned totally red. I 

thought I had won maybe $1,000. People 

really do win the Lottery. I’m proof of that!”

Of course the real winners of all our 

games are California schools. In 25 years 

of operation, the Lottery has contributed 

more than $23 billion in supplemental 

funds that have directly impacted millions 

of kids all across the state. Here’s to many 

more years to come! 

The Lottery has  
contributed more than  

$23 billion in supplemental 
funds to schools.

CELEBRATIONCELEBRATION

The Lottery has  
contributed more than  

$23 billion in supplemental 
funds to schools.

$1	million	Replay	winner	
Judith	Tate	and	her	family	
with	the	owner	of	Ron’s	
Liquor	in	San	Jose.
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Since its inception in 1985, the California 

Lottery has taken extra steps in order to 

fulfill our mission of supporting education. 

This past year, the Lottery’s sponsorship of 

educational programs came at a special 

time – the celebration of the California 

Lottery’s 25th anniversary. 

For the second year in a row, the Lottery 

sponsored a series of regional spelling bees 

for local elementary and middle school 

students all across the state. Last year, the 

Lottery sponsored 13 spelling bees, and our 

programs were even bigger this year with 

14 spelling bees and nearly 1,000 eager 

spellers participating. 

The winners of these spelling bees 

represented California in the Scripps 

National Spelling Bee, which was held on 

June 1-2, 2011 in Washington D.C. The 14 

winners received a $4,000 sponsorship 

from the California Lottery to pay 

expenses for the winner and a parent to 

attend and participate in the National 

Spelling Bee. Spellers who placed 2nd 

through 10th also received prizes and/ 

or trophies. 

In addition to the spelling bees, the 

Lottery also branched out to find other ways 

to support students around the state. The 

Lottery worked with three newspapers –  

The Sacramento Bee, The Orange County 

Register and The San Francisco Chronicle –  

to sponsor the Newspaper in Education 

program. Each of the three newspapers 

published financial literacy educational 

materials that were then emailed to 

teachers to be used in their classrooms. 

The Lottery also sponsored a series  

of financial literacy seminars in the 

Sacramento area for local teens.

Supporting Education Beyond 
Supplemental Funding

And while these programs all benefit 

California students, the Lottery also made 

sure to find ways to honor those who educate 

our children every day – our teachers.

This year, the Lottery began a partner-

ship with Sacramento’s News 10 to sponsor 

its Teacher of the Month program, which 

honors an outstanding teacher in the 

Sacramento area each month.

The Lottery also took time to honor  

a special Southern California educator, 

Ventura County Teacher of the Year 

Kristine Guzman. Guzman, who teaches 

2nd grade at Will Rogers Elementary 

School, was rewarded for a job well done 

with a full day of fun at the Ventura County 

Fair, as well as a Senate Resolution 

provided by State Senator Tony Strickland  

of Thousand Oaks.

“The rewards of teaching are priceless,” 

said Guzman, in describing what drives her 

to be a great teacher. “To experience that 

moment in the classroom when everything 

comes together just right, to see the face of 

a student light up when they realize their 

own potential, to receive a hug of pure 

gratitude – you can’t buy these.”

For 25 years, the Lottery has been 

supporting California educational efforts 

by providing supplemental income to 

schools. This year the Lottery contributed 

$1.1 billion to California schools.

EDUCATION

Since its inception in 1985, the  
California Lottery has taken extra  
steps in order to fulfill our mission  

of supporting education.

EDUCATION

Since its inception in 1985, the  
California Lottery has taken extra  
steps in order to fulfill our mission  

of supporting education.
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Learn More About  
Assembly Bill 142
In the first full year since the signing  

of Assembly Bill 142, a measure which 

gave the California Lottery the ability  

to maximize supplemental funding  

for California schools, the measure  

is already paying dividends.

As you can see in the rundown of  

our financial highlights for Fiscal Year 

2010-2011, Lottery sales increased by 

nearly $400 million that year, providing 

an additional $40 million to public 

education. In the more than 25 years the 

Lottery has been in business, it has now 

contributed more than $24 billion to 

California schools.

In addition, AB 142 mandated that 

only 13 percent of every dollar the 

Lottery earns be spent on administrative 

expenses. This year, the Lottery was 

able to run even more efficiently, using 

only 12.5 percent of those 

Administrative funds, allowing us to 

send the balance to public schools.

For 25 years, the Lottery has been supporting  

            California educational efforts by providing  

       supplemental income to schools. This year  

                   the Lottery contributed $1.1 billion to        

                                California schools.
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This year saw both a $312 million and a 

$355 million MEGA Millions jackpot, and 

while neither of those jackpots was won in 

California, many players received new-

found wealth playing Lottery games.

The winner of the largest jackpot  

this year was John Davis, who won a  

$135 million MEGA Millions jackpot in 

August of 2010. Davis, who bought his 

ticket in Morro Bay, was the winner of  

the 16th MEGA Millions jackpot to be 

sold in California since the game began. 

Bottle Liquor, the retailer who sold Davis 

his winning ticket, received a bonus  

of $665,000. 

First they worked together, and then 

they won together…big! Zahra Vasseghi 

and Thu Thao Truong had been teaming 

up to play MEGA Millions and SuperLotto 

Plus for six months and their partnership 

didn’t take long to pay off. The pair, who 

work at an independent telephone 

company, won a $64 million MEGA 

Millions jackpot and said for now they 

plan to keep working. The owner of Smoke 

N’ Stuff, where they bought their ticket, 

received a bonus of $320,000.

Another player who struck it rich was 

Ronnie Orender, a now-retired truck driver 

who bought his $51 million MEGA Millions 

jackpot-winning ticket in Bakersfield. He 

said he planned to use his prize to take  

care of his parents and said, “It’s hard for 

us to believe, but we’re just going to do 

everything we can to enjoy it as much as 

possible.” He bought his ticket at Stuarts 

Oak Street Mobil, and that retailer received 

a bonus of $255,000 for selling the 

winning ticket.

SuperLotto Plus also saw its share of 

winners. Jim Kitauchi lives in the very small 

town of Orosi, and that’s where he bought 

the SuperLotto Plus ticket that won him a 

$32 million jackpot. He has no plans to move 

from his beloved town, but he did plan to 

quit his job as a quality control inspector to 

pursue his other passions, including opening 

his own restoration shop for classic cars. The 

retailer, who sold the jackpot-winning ticket, 

Kwik Korn, will receive a bonus of $160,000 

for selling the big winner.

Fiscal Year Highlighted by  
Large Jackpots, Bigger Winners 

WINNERS

In all, the Lottery paid  
out more than $1.9 billion in  
prizes during the 2010-2011  

Fiscal Year.

WINNERS

1

In all, the Lottery paid  
out more than $1.9 billion in  
prizes during the 2010-2011  

Fiscal Year.
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A group of 11 employees from the 

Montebello Unified School District had 

been playing the Lottery together for 

nearly two years. The group claimed a $12 

million SuperLotto Plus jackpot, but they 

only checked their numbers after hearing 

that a winning ticket had been sold at the 

retailer where they bought their tickets, a 

7-Eleven location in Whittier. The winning 

retailer received a $60,000 bonus for 

making that winning sale. “Members of 

the group had heard about a winning 

ticket being sold in Whittier so they were 

already assembled when I returned to 

confirm the win,” said group spokesman 

Ramone Solis. “We all jumped around the 

office screaming and celebrating!”

Brian McMahon, a prop maker for the 

entertainment industry, got a chance  

to live the kind of dream that is often 

featured in Hollywood films after claiming 

a $12 million SuperLotto Plus jackpot. 

DRAW DATE GAME AMOUNT NAME CITY

8/27/10 MEGA Millions $135,000,000 Bottle Liquor Morro Bay

7/16/10 MEGA Millions $64,000,000 Smoke N' Stuff Los Angeles

5/3/11 MEGA Millions $51,000,000 Stuart's Oak Street Mobile Bakersfield

1/15/11 SuperLotto Plus $32,000,000 Kwik Korner Market Orosi

10/9/10 SuperLotto Plus $30,000,000 7-Eleven Thousand Oaks

8/14/10 SuperLotto Plus $22,000,000 7-Eleven El Monte

3/30/11 SuperLotto Plus $19,000,000 Seafood City Chula Vista

11/10/10 SuperLotto Plus $16,000,000 Rainbow Donut Riverside

2/5/11 SuperLotto Plus $12,000,000 7-Eleven Los Angeles

4/16/11 SuperLotto Plus $11,000,000 SD Liquor Whittier

Besides buying a new home and truck, 

McMahon said he plans to use the money 

to have a “great life.”

In all, the Lottery paid out more than $1.9 

billion in prizes during the 2010-2011 Fiscal 

Year. We think you’ll agree that it was quite 

a year to be a Lottery player!

Top 10 Millionaires  
Fiscal Year 10-11

2

3

4
1 3 4Southern Californian Brian  

McMahon won a $12 million  
SuperLotto Plus jackpot.

Montebello School District  
employees celebrate a big  
$12 million jackpot win.

Ronnie Orender of Bakersfield 
celebrates a $51 million MEGA 
Millions jackpot with his family.

Jim Kitauchi of Orosi laid claim to 
a big SuperLotto Plus jackpot— 
$32 million!

2

Top 10 Millionaires  
Fiscal Year 10-11



 8 CALIFORNIA LOTTERY Report to the Public 10/11

At the same time the California Lottery 

earns money for schools by selling enter-

tainment products, we also contribute to  

the economic well-being of communities  

all across California.

During our 25 years in operation, the 

Lottery has paid out nearly $4 billion in 

commissions and bonuses to stores in 

every part of our diverse state, from large 

chain stores like CVS and 7-Eleven to 

small mom-and-pop stores. These 

commissions help stores employ  

thousands of people.

In the past year, the Lottery presented 

several retailers with large checks at the 

same time our big winners were receiving 

theirs. In August 2010 when John Davis of 

Morro Bay won a $135 million MEGA 

Millions jackpot prize, Chuck Harper of 

Bottle Liquor and Deli received a whopping 

$675,000 just for selling John Davis the 

winning ticket.

In the small Central Valley town of Orosi 

(population 8,700), Kwik Korner Market 

earned a cool $160,000 bonus in February 

2011 after the market sold a $32 million 

SuperLotto Plus jackpot-winning ticket to 

Jim Kitauchi.

Lottery retailers also earned bonuses of 

$5,000 and $10,000, respectively, every 

time they sell a top prize-winning Millions 

in Cash or Set for Life Scratchers ticket.

This year the Lottery also concluded an 

innovative retailer makeover program, 

where one lucky retailer in each district 

area received a makeover by Lottery staff. 

Supporting Small Businesses
The process included reviewing equipment 

placement, cleaning the store for new 

point-of-sale items, and placement of flags 

and banners. The winning retailer, South 

Grove Liquor of Orange County, saw its 

sales increase by 66 percent!

And lastly, any mention of the Lottery’s 

impact on small businesses wouldn’t be 

complete without mentioning our yearly 

holiday snow globe tour. Each holiday 

season, the Lottery snow globe travels to 

retail locations all across the state. At each 

stop, people crowd the local retailer for 

their chance to buy $20 in Lottery products 

so they can step into the snow globe and 

win even more prizes, making these events, 

much like the fiscal year that it was, quite 

profitable for our retailers.

SMALL BUSINESS

We contribute to  
the economic well-being of  

communities all across 
California.

SMALL BUSINESS

2

1 Retailers	win	too!	Chuck	
Harper	of	Bottle	Liquor	and	
Deli	in	Morro	Bay	with	his	
retailer	bonus	of	$675,000.

A	holiday	tradition	continues!	
The	Lottery’s	Snow	Globe	
never	fails	to	excite	at	its	
stops	at	retail	locations	
across	California.

1

2

We contribute to  
the economic well-being of  

communities all across 
California.
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PROBLEM GAMBLING

Lottery’s Corporate Social 
Responsibility Efforts Focus on  
Problem Gambling Awareness
The California Lottery has made a  

big commitment to Corporate Social 

Responsibility. One of our most important 

priorities is maintaining our players’ trust 

through responsible play and integrity.

Our primary mission at the Lottery  

is to provide supplemental funding for 

California school budgets, but we are also 

committed to supporting local communi-

ties and leading the way in consumer 

protection. One way we do that is to 

always encourage our players to play 

responsibly and within their means.

This year, the Lottery once again joined 

other organizations in recognizing the 

week of March 6, 2011, as the 9th Annual 

California Problem Gambling Awareness 

Week. The goal of the week was to educate 

and raise public awareness that problem 

gambling affects people from all segments 

of society, and it can negatively 

influence the problem gambler’s 

family, friends, employer  

and community.

The Lottery participates in 

National Problem Gambling 

Awareness Week annually with 

statewide communications that 

promote the 1-800-GAMBLER 

Hotline on all draw game 

tickets, Hot Spot monitors and electronic 

point of sale devices. Additionally, each 

year the Lottery website has a special 

banner to connect visitors to the Office  

of Problem Gambling website.

This year, the Lottery also produced and 

distributed a dozen new television public 

service announcements in six languages 

promoting the 1-800-GAMBLER Hotline. 

The PSAs, done in coordination with the 

Office of Problem Gambling, aired through-

out the state during Problem Gambling 

Awareness Week and continued airing 

through the year.
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Our primary mission at the Lottery  

is to provide supplemental funding for 

California school budgets, but we are also 

committed to supporting local communi-

ties and leading the way in consumer 
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It’s been over two years since the California 

Lottery first unveiled its Replay Program, 

and since then the program has grown to 

more than one million registered users. 

This innovative web-based program gives 

players a second chance to win cash and 

prizes by entering their non-winning 

Scratchers tickets on the Lottery’s Replay 

website at replay.calottery.com.

Over the past year the Lottery awarded 

over $4.5 million in Replay cash prizes, 

including the largest Replay prize awarded 

since the program began in 2009 – a  

$2 million prize won by Jean Bowman of 

Apple Valley.

Bowman won his prize by entering his 

non-winning ticket code from the Lottery’s 

$2 Million Extravaganza Scratchers game. 

When Bowman was notified that he had 

won $2 million off of a non-winning ticket, 

the Apple Valley custodian said he was in 

disbelief – “I thought it was a crank call,” he 

said. “I thought it was too good to be true!”

In addition to cash prizes, the Replay 

Program continues to attract players by 

offering fun and unique prizes. In the fall of 

2010, the California Lottery and all three 

California pro football franchises teamed 

up for the first time in history to produce 

each team’s Scratchers tickets. These 

tickets not only offered players the chance 

to win cash, but also football-themed 

prizes such as season tickets, luxury suites, 

autographed merchandise and a trip to the 

2011 pro football draft in New York.

Three California pro football teams were 

featured on the Scratchers: the San 

Francisco 49ers, Oakland Raiders, and San 

Diego Chargers. Fans entered in their 

non-winning tickets at an interactive 

website where they could experience the 

site’s many interactive features, including 

playing the Field Goal Frenzy game, 

uploading their fanatic photo, trying their 

hand at face painting and testing their 

knowledge with team trivia.

The site also kept a running tally of how 

many fans entered tickets with each team’s 

logo on them. By the end of the promotion 

the Raiders ran away from the competition 

with 279,759 ticket code entries. The 49ers 

were next with 203,759 and the Chargers 

right behind them with 179,493. In total, 

the promotion proved to be a huge success 

with over 600,000 Replay codes entered 

and nearly 200 football fans awarded with 

exclusive football-themed prizes.

With the New Year came another 

first-time partnership. In 2011, the 

California Lottery and Viejas Casino 

announced a ground-breaking exclusive 

partnership to provide an exciting new 

link between its MEGA Millions lottery 

game and related promotions at Viejas 

Casino. This agreement marked the first 

time the California Lottery has partnered 

with a casino in the state, and it provided 

Lottery players new ways to win at the 

Viejas Casino and gave Viejas Casino 

guests new opportunities to win  

the Lottery.

This promotion, called “Mega 5 Bonus,” 

gave players who purchased at least $5 

worth of MEGA Millions tickets the 

chance to play an online entry coupon for 

a “second chance drawing” held by the 

Lottery. Players could also bring the 

coupon to Viejas Casino to receive a free 

Lottery Promotions Give Players 
the Chance to Win More!

We are looking forward to continuing the  

                       Replay Program in the coming year  

          and offering players even more opportunities 
                             to win cash and unique prizes.
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Scratchers ticket, entries into the casino’s 

weekly $15,000 Mega Money drawings, 

and a chance at over 22,000 prizes, 

including $500 cash, an iPod Shuffle, and 

additional Lottery tickets.

But it wasn’t just Viejas Casino patrons 

who got to experience the fun and 

excitement of Mega Millions. The Lottery 

also brought the MEGA Millions game to 

malls throughout California. In Mega 

Millions Mania, participants lined up for 

the chance to step up to the MEGA 

Millions machine and win California 

Lottery gift cards, free MEGA Millions 

tickets and other great prizes. And best  

of all, the event was free! 

The California Lottery is looking 

forward to continuing the Replay Program 

in the coming year and offering players 

even more opportunities to win cash and 

unique prizes.

1

3

2

21 3Raider fans loved the Lottery’s new 
Raider-themed Scratchers game.

Apple Valley Custodian Jean Bowman 
won a $2 million Replay prize.

The California Lottery and Viejas Casino teamed 
up on a ground-breaking promotion.
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Integrity, fairness and consumer protection 

make up the foundation upon which the 

California Lottery is built. The Lottery’s 

Security/Law Enforcement Division (SLED) 

is charged with ensuring we maintain our 

commitment to transparency and success. 

So, how do we measure our success and 

the role of our vital security department? 

Well, it’s actually very simple; we look at 

the results. 

In July 2010, the California Lottery 

announced that its investigators, in 

cooperation with Primm Resort security 

staff, helped gather evidence that led to the 

arrest of a 61-year-old woman accused of 

embezzling $621,000 worth of Lottery 

products from a major Lottery retailer. 

Based on evidence gathered by investiga-

tors from SLED, the San Bernardino County 

District Attorney’s Office issued an arrest 

warrant for Peggy Blomstedt, former Primm 

Lottery store manager. She was accused of 

stealing Lottery products while working for 

the Primm Resort, located at Interstate 15  

at State Line, Nipton, California.

In September 2010, Lottery investigators 

were again on the case. They arrested two 

people in relation to the theft of a $20,000 

winning Lottery ticket at a Stockton  

retail location.

The Lottery, working in conjunction with 

Alcoholic Beverage Control investigators, 

arrested a Waterloo Food & Fuel store clerk 

for attempting to steal a winning Lottery 

ticket. Another woman was also arrested  

for falsely claiming to be the owner of that 

same winning ticket. 

In this operation, an undercover investiga-

tor posed as a customer and handed the 

clerk – Roberta Borja de Charco – a decoy 

winning ticket and asked if it was a winner. 

The clerk told the investigator  

that their ticket was not  

a winner. A claim on  

the ticket was later 

submitted by her 

niece, who claimed 

she had purchased the 

winning ticket at another 

store in Stockton. Borja de 

Charco claimed she bought and 

scratched the ticket herself.

Both suspects face felony charges, 

including attempted grand theft and perjury. 

The punishment includes possible fines and 

incarceration in state prison.

The Lottery’s consumer protection efforts 

have gained national publicity and are well 

documented with multiple features on 

Dateline NBC. The shows feature undercover 

agents posing as customers who ask the 

retailer to check a winning ticket for them. 

The majority of our retailers and their 

employees are honest and very helpful. 

For the very few retailers and employees who 

were not honest, Lottery investigators, with the 

help of other law enforcement agencies, build a 

case against the perpetrators and they are 

prosecuted by local district attorney offices.

The local and national attention we receive 

from investigations like these help deter 

future Lottery crimes, especially in areas 

targeted by our operations. 

In short, the California Lottery has one of 

the largest and most effective security forces 

of any lottery in the nation. Their mission, 

written in statute, says that they will promote 

and ensure the integrity, security, honesty, 

and fairness of the operation and administra-

tion of the Lottery. That way, you, our valued 

customers, can feel confident in playing our 

games, and you realize that policies are in 

place to protect you while you enjoy the 

California Lottery.

Leading the Way in 
Consumer Protection

CONSUMER PROTECTION

The local and national attention  
we receive from investigations like 

these help deter future Lottery 
crimes, especially in areas targeted 

by our operations. 

CONSUMER PROTECTION

The local and national attention  
we receive from investigations like 

these help deter future Lottery 
crimes, especially in areas targeted 

by our operations. 
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Important Phone Numbers

Customer Service
1–800–LOTTERY

Corporate Communications
(916) 822–8131

DISTRICT OFFICES

San Francisco
(650) 875–2200

Sacramento
(916) 830–0292

East Bay
(510) 670–4630

Central Valley
(559) 449–2430

Van Nuys
(818) 901–5006

Inland Empire
(909) 806–4126

Santa Fe Springs
(562) 906–6356

Santa Ana
(714) 708–0540

San Diego
(858) 492–1700

The California Lottery provides a  

help line for individuals or families  

to provide information, counseling  

and assistance for problem gambling.

PROBLEM GAMBLING   
HOTLINE
1-800-GAMBLER

CALIFORNIA LOTTERY
700 North 10th Street
Sacramento, CA 95811
www.calottery.com
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